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ABSTRACT: The paper gives theoretical and practical ap-
proach to challenging educational process in modern environ-
ment. In first part of paper, present theoretical aspects of educa-
tional process through history and time, by leading authors in
the field of education. Educational process comes from tradi-
tional form of teaching to integrated learning process, which in-
cludes information technology platforms, modern holistic mar-
keting approach, modern approach to presentation in class
room, interactive discussion with students, and use of mobile
platforms and new concept of relationship with students, based
on dialogue. Also, business environment has changed and has
impacted educational process. In second part of paper, is pre-
sented theoretical aspects of student’s behavior through time,



from traditional concept of listening lectures, to the interactive
learning process and dialogue with colleagues and professors.
Also, changing business environment bring to educational pro-
cess new topics, new professions. There is emphasizing that new
generation need integrated approach, based on both traditional
knowledge methodologies and information technologies plat-
forms. Young generations love to share knowledge, educational
experiences and have strong feeling for connection with others,
to learn more, to travel, to get experiences. Young generations
are mobile and in looking for knowledge and nontraditional
professions. Professors have to follow these educational and
business changes. In third part of paper, is presented empirical
research about student’s behavior in modern educational pro-
cess and new business environment. Empirical research includes
questionnaire and focus group by students about their new
needs, wishes and feelings in modern educational process in
modern environment. Empirical research presents what drives
students in education, in getting knowledge.

Key words: Student’s Behavior, Educational Process, Infor-
mation Technology Platforms, Integrated Educational Ap-
proach, Share of Knowledge

INTRODUCTION

The paper will give theoretical and practical approach to challenging edu-
cational process in modern media environment. Educational process comes
from traditional form of teaching to integrated learning process, which includes
information technology platforms, modern approach to presentation in class
room, interactive discussion with students, use of mobile platforms and new
concept of relationship with students, based on dialogue. Also, business envi-
ronment has changed and has impacted educational process. Changing busi-
ness environment bring to educational process new topics, new professions.
There is emphasizing that new generation need integrated, modern approach,
based on both traditional knowledge methodologies and information technolo-
gies platforms. New student’s generations need traditional lectures, dialogue
with professor, but also, wide range of information technologies platforms
where they can find presentations, forums, all information’s. New student’s
generations look for education in alternative forms on Internet, like YouTube
educational channels, TED, Universities channels, young conferences. Young
generations love to share knowledge, educational experiences and have strong



feeling for connection with others, to learn more, to travel, to get experiences.
Young generations are mobile, fast and in looking for knowledge and nontra-
ditional professions. They use social media for education. They love to share
knowledge and experiences. Professors have to follow these educational and
business changes. Student’s behavior changed in modern educational process
and new business environment. Today, students need information technology
platforms for education. Students are inspire to learn, they are looking for new
knowledge, either in traditional and modern ways.

Nelson Mandela said, "Education all of our children must be one of our
most urgent priorities. We all know that education, more than anything else,
improves our chances of building better lives."

Aristotle said, “Educating the mind without educating the heart is no ed-
ucation at all”, what give us point that as professors we have to follow our
students in their needs, wishes and new approach to education. Education is
way for the future, so with learning young generations we create future world.
Professors have responsibility to realize student’s behavior, to help them to
learn in their own ways.

1. CHALLENGE IN EDUCATIONAL PROCESS
IN MODERN ENVIRONMENT

Challenge in education process in modern media environment has to be
innovative and creative. Holistic marketing approach is one of the ways for
modernization of educational process. Holistic marketing approach has chal-
lenge in improving planning process of education in modern environment. All
parts of holistic marketing approaches are important, internal marketing, inte-
grated marketing, relationship marketing and social responsible marketing.
Internal marketing strategies improve organizational structures of educational
process and communications with students and professors. Strategies of inte-
grated marketing improve consistent of educational process in modern envi-
ronment. Social responsible approach is base of every education. The key mes-
sage of education is learning, sharing, succeed and social changes. Strategies of
relationship marketing make platforms for clear and direct communications
with target audiences of educational process. In all these ways holistic market-
ing approach is base platform for realization of educational process. The ele-
ments of holistic marketing approach are present on Figure 1 (Kotler, 2016)
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Figure 1. Elements of holistic marketing approach

Source: Kotler & Keller, 2016.

Implementation of holistic marketing approach in educational process is
challenging, because target audiences are sophisticated, process of planning
and organizing of education is requesting, as well as, social responsibility is
strong. Strategies of relationship marketing and modern media give opportuni-
ties for direct communication with target audiences. It is important to make
good connections with audiences of educational process, as well as, trust, based
on truth and openness of professor's stuff. The key strategies in educational
process are strategies of innovations, strategies of adaptation, strategies of rela-
tionship marketing, social responsible strategies and strategies of communica-
tions with target audiences.

Many educational process include students, using volunteer work, focus
group discussion, and social media discussion and in the way of interactive
communications with students and professors. Educational process has social
responsible impact on better business development, on raising awareness about
social problems, through history. Education has impact on social movements, as
well as, improves social awareness about social problems. History facts prove
that education develop awareness about future movements. Educations are the
base for development of modern society. Modern society needs interactive
communications through modern media about educational process. Educa-
tional institutions send messages to audiences and, also, listen needs and wants
of target audiences. Specific opportunities of social media are that educational
institutions can impact on awareness and attitude of public audiences.
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Holistic marketing approach has integrated marketing communication with
target audiences, which present opportunities for research needs and wants of
students, as well as, social movements. It is very important that integrated
marketing communications of educational institutions have consistent story-
telling with target audiences. Education send social impulses to public and call
people to think about social problems, ways, social attitude, young people, fu-
ture, modern civilizations, life, life stories, history, sociology. In that way edu-
cation drive people to react, to have atittude, to communicate with other people
and to create better world. Educational projects are creative and drive public to
think and feel (Pelsmacker, 2007). The creative educational idea motivate pub-
lic, as well as, creative idea is original approach, base on imagination. Creative
idea has to be clear, simple and inspire (Reid, 2008). Strategies of public rela-
tions are very important in educational process. These strategies improve
communications and connections between educational institutions and target
audiences (Pelsmacker, 2007).

Strategies of public relations develop and improve communications be-
tween educational institutions and their target audiences. Social responsible
approach gives platform for educational projects, as well as, purpose and mes-
sage to target audiences. Strategies of relationship marketing have specific im-
pact in leading of educational projects. They give opportunities of interactive
communications with students, public, through traditional ways of communi-
cation and modern, social media. Two way communications give opportunities
for listening of wants and needs of students, public, that shows ways for furture
development (Kotler, 2008). Media communications are part of educational
projects. Media culture is also culture of high technology. This need technology
gives opportunities for better communications and gives to educational projects
global dimension (Kelner, 2004). "Education all of our children must be one of our
most urgent priorities. We all know that education, more than anything else, improves
our chances of building better lives" (Nelson Mandela).

2. SOCIAL MEDIA AND EDUCATION

Social media gives great opportunities in educational process in modern
environment. Students can be informed and inspired to learn about history,
sociology, archeology, arts, to follow their interests, through many social media
channels. Students can follow travel's vlogs on Instagram and be inspired to
learn more about geography. They can follow TEDex YouTube channel and
learn about every their interesting topics, or they can share their experiences, by
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YouTube, about learning, educational process and future desires for education.
Young generations today want to share stories, experiences. Their philosophy is
that it is important to share education, experiences, life stories, in order to in-
spire each others. Student's conferences always have share word in the name of
conference. Education today is base on innovation, motivation, digital media,
communications and share of learning process.

In this new digital environment, it is important that professors accept
technology, as modern approach to education. Also, it is important that pro-
fessors improve their pedagogical skills, in the way to open mind and heart, and
understand young generations. There are so many ways to teach students, to
inspire them and to motivate them. Modern environment requires modern
pedagogic and professors. Many schools and faculties have information plat-
form for educational process. In that way, students can read materials after
school, but also can ask professors about educational topics. Experience of pro-
fessors in focus group tell us that students want to have materials online, but
also, want communications with professors. The landscape of social media is
present in Figure 2.
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Figure 2. Landscape of social media

Source: Janic¢i¢, 2018.
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From history it is known that education solving problems. Professors have
to follow new technological trends, but also professors have to be with objective
attitude with students in new environment. Professor have to implement re-
sponsible education in new business and social environment. Socrates said that
secret of change is to focus all your energy not on fighting the old but on
building the new. Nelson Mandela said that education is the most powerful
weapon which you can use to change the world.

Focus groups have organized by six professors from Faculty of Organiza-
tional Sciences. The conclusions of focus group are that students need all in-
formation's online, that students can equal learn online and in traditional ways
in classroom, that students want communications with professors in classroom
and at consultations, that students need inspirations, motivations, that students
have new inspiring person, like managers in public and private corporations,
travelers, bloggers, vloggers, writers, that young generations are prepare for
responsible work and that they are brave to start new business, that they are
brave to organize start-up and to improve business. The conclusion of focus
group, from the professor’s aspect is that professors have to be more flexible in
educational process that professors have to accept information technologies in
educational process that professors have to follow student's behavior, new
learning habits, as well as, to follow new information technologies platform for
education. The professors emphasize that education has to be modern, innova-
tive and inspirational. Professors, also, emphasize that they need to raise objec-
tive attitude with young generations, students, but, also, to follow new ap-
proaches of education. Professors have to be creator, innovator and artists in

pedagogy.

3. GOOD EXAMPLES OF EDUCATIONAL PROCESS
IN BRITISH COUNCIL

Good example of holistic marketing implementation on educational pro-
jects is British Council, which has great impact on education all over the world.
British Council care about education, learning English, but also, about improv-
ing arts, literature, culture and social movements. British Council work on
classroom educational process, develop of skills and on inspiration of students
for further learning and development of knowledge. Elements of educational
process are present in Figure 3.
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British Council cares about arts, education and society. British Council cre-
ates friendly knowledge and understanding between the people of the UK and
other countries. Through their arts, education and society programs, they give
opportunities to hundreds of millions of people worldwide each year.
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Figure 3. British Council learning process

Source:https://www.britishcouncil.org/school-resources

Arts are a cornerstone of the British Council’s mission to create a friendly
knowledge and understanding between the people of the UK and the wider
world. They find new ways of connecting with and understanding each other
through the arts, to develop stronger creative sectors around the world that are
better connected with the UK. The mission of British Council is to bringing
people together to share expertise and innovation, enrich and improve teaching
and learning and open up new opportunities across the world. British Council
base their work on learn, share and succeed. They organize every year confer-
ences all over the world about all aspects of education. In that way they im-
prove education in the world and building bridges with people, in order to be
together in better education, in raising awareness about arts projects and raise
awareness about social movements. British Council build platform for improv-
ing and development of education, arts and social movement worldwide. Brit-
ish Council works for society and helps people and institutions to contribute in
more inclusive, open and prosperous world to bring about positive change in
their society. Their work helps people to have their voice heard and access op-
portunities to shape their own futures.
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CONCLUSION

Theoretical analysis, comparative analysis, examples from practice and fo-
cus group with professors about challenges of holistic marketing implementa-
tion in educational process, give conclusion that it is necessary to innovated
marketing strategies in the field of leading of education. Conclusion is that it is
necessary to improve support of society about education. Conclusion is that
holistic marketing approach has impact on social movements. Through strate-
gies of internal marketing, integrated marketing, social responsible marketing,
social marketing and relationship marketing improve educational process in
world.

Professors, as member of focus group, emphasize that it is important to
improve knowledge in fields of history, sociology, culture and arts, through
modern media, multimedia and digital, interactive movies. In that way young
people can get more knowledge. Professors emphasize that it is necessary to
make connection between professors all over the world in order to improve
education.

Modern educational institutions accept multimedia, digital approach, as
well as, holistic marketing approach. Conclusion is that good traditional ways
of marketing planning of educational process have to stay, but it should be im-
prove with modern, multimedia, digital approach.

The conclusion of focus group, from the professor’s aspect is that professors
have to be more flexible in educational process that professors have to accept
information technologies in educational process that professors have to follow
student's behavior, new learning habits, as well as, to follow new information
technologies platform for education. The professors emphasize that education
has to be modern, innovative and inspirational. Professors, also, emphasize that
they need to raise objective attitude with young generations, students, but, also,
to follow new approaches of education.

Professors have to be kind and honest with their students. Professors have
to give to student’s knowledge, innovation approach in science, inspiration and
motivation. Professors have work with love and passion, to make good educa-
tional atmosphere for learning. Professors have to improve holistic responsibly
approach. The future of education will be truth (Janici¢, 2017).
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